
Introducing our creative social marketing approach to a problem 
which costs the NHS up to an estimated £60 million a year in 
treating resulting problems. We gained true insight from women 
who smoked during their pregnancy and turned it into action.

“With nearly one baby every day in the UK dying due to smoking in 

pregnancy, and up to one in four women in Dudley still smoking when 

their baby is born… smoking in pregnancy is everyone’s business.” 

Yvonne Hermon, Smoking and Pregnancy Co-ordinator, Offi ce of Public Health

So what are we doing about it?

 It was crucial to gather a multi-disciplinary steering group of professionals to make sure we were getting it right on current practice around antenatal care.

“They give you all these leafl ets and you don’t know what to look at fi rst. Personally I threw them all in the bin because I thought if they couldn’t be bothered to tell me what to do and what not to do then I couldn’t be bothered to read their leafl ets.”

 Dudley Stop Smoking in Pregnancy Service achieves excellent results – once smoking, pregnant, women commit to stay engaged with them. Bloomin’ concentrates on how to get them there…
“It’s all very well them telling me I should quit smoking but they don’t understand what it’s like. I’m addicted to cigarettes, like a drug, and it’s not easy to give up like they think it is. They don’t know me, or my life.”

 We knew it was crucial to talk to very young 

mothers, as they are traditionally more likely to 

smoke and are the most reluctant to give up if they 

become pregnant.

“In Dudley smoking prevalence at delivery in 

16-19 year old moms was 27% compared to 

11% in 31-35 year olds.”

 We needed to fi nd out what it was that kept a woman smoking in pregnancy- does anyone infl uence her for example? What would it take for her to stop? Who does she turn to for help or advice?
“Everyone around me smokes, and other people in the same house smoke which makes it really hard. Even if I manage to resist when my partner’s smoking at home I give in when I go round to Mom’s and she offers me one. She says it will calm my nerves.”

 We found out they wanted advice from women 

who shared their experiences, rather than medical 

professionals. And we found out they were failing to 

make the connection between smoking and the effect 

on their unborn baby.

“You don’t know what it’s going to look like or 

anything, and you don’t relate what’s going on 

inside you to producing another human being.”

 Everyone from health professionals to a smoking 

woman’s family think that encouraging a woman 

to be smokefree in pregnancy is someone else’s job. 

Bloomin’ is out to change that perception, and give 

everyone a role to play.

“ When I was in labour I kept going out for fags 

because I was so stressed. The nurses kept telling 

me not to but they didn’t tell me why. Then the 

baby’s heart rate dropped really low and there 

was a panic, and I couldn’t have a water birth 

which I was really gutted about. I’ve been told 

since that all that could have happened because 

I smoked, but nobody told me while it was 

happening, they just told me to stop.”

 We took a new, fresh approach and worked 

with an arts and health organisation to fi nd 

non-threatening ways to consult and engage with 

more than 80 women who smoke.

“By taking a social marketing approach, 

interventions to support people to change their 

behaviour are rooted in a deep understanding of 

the target audience.”

 The Dudley Stop Smoking Service is very supportive and specialist. Find out more on0800 0850 652.
“You have to give up for yourself, not the baby. You have to have a goal, like going to 

a wedding helps you lose weight. And praise 
really helps me. When I was stopping smoking 
I went to the chemist’s every week to get 
patches. The woman there always said ‘well 
done’ if I’d gone all week without a fag. It 
made me feel like I was getting a pat on the 
head, and felt great.”

 We found out by gathering real stories from 

real women – in their own homes; as they sat 

making decorations with us or having their hands 

massaged, and even as they had a fag round the back 

of the social club after we’d made them laugh with a 

stand-up comedy routine.

“The challenge was to engage, involve and 

create a range of ways to enable us all to really 

understand the target group and then develop 

a concept or brand to be used to encourage 

behaviour change.”

 Bloomin’ will introduce a range of interventions to boost a woman’s self-esteem as well as educate. The Bloomin’ magazine will go out to all pregnant women in Dudley, and a variety of activities will be introduced into home visits.

“Consider other interventions with partners and other family members, as they are a hugely infl uencing factor.”


